

















search.optics.orqg

In a survey of optical scientists and engineers who we asked
to test search.optics.org

85%

would use the siteon a
regular basis

8T%

would recommend the
site to a colleague

“Publisher's own data, total survey respondents 251. BPA June 2008 statement, total qualified circulation 27 109.

search.optics.org:
power search for the
photonics community

Improve the precision
and measurability of your
marketing campaigns
with search.optics.org, a
unique and innovative
online resource for
photonics professionals
worldwide.

search.optics.orgis a
powerful search tool that
has been engineered to
return results from
websites that have been
selected by the editors of
optics.org and Optics &
Laser Europe for their
relevant optics content.

Contact Chris Thomas, advertising manager, tel +44 (0)117 930 1090, fax +44 (0)117 920 0908, e-mail chris.thomas@iop.org

search.optics.org advertising rates 2009 (€)

price
Contextual product banner (top of page)
1 month per search word 390
Keyword banner
1 month high priority 455
1 month medium priority 325
1 month low priority 195
Keyword spot banner (right-hand side)
1 month high priority 325
1 month medium priority 195
1 month low priority 130
Subject to change
By associating your Your marketing message

marketing message with
particular search terms,
search.optics.org allows
you to reach optics and
photonics professionals
who are actively looking
forinformation in your
core business areas.

will appear alongside the
search results to achieve
maximum visibility for
your company’s products
and services.
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Optics Proaucts

| Products

Your

quarterly

guide to

the key -
products ) “ _
in the

optics », &

industry -

Optics Buyer’s Guide rates (€)

3250 2990 | 2730 2470
1950 | 1690 | 1430 (1170
420 | 390

Full page
Half page
Sixth page | 485 | 455

Subject to change

Optics Products provides
a cost-effective
advertising solution for
companies wishing to
promote their products
and services to optics
professionals with

purchasing power.” Itis
ideal for small
companies to enhance
the visibility of their
product portfolio, and for
larger companies with
many new product
releases throughout the
year.

In 2009 Optics Products
will be sentin print

formatto 14 000
professionals who
actively purchase and
specify optical
components and
systems. It will also
benefit from bonus
distribution at major
exhibitions, including
Photonics West, CLEO,
LASER World of
Photonics, Photonex
and OPTO.

“Publisher's own data.

Contact Chris Thomas, advertising manager, tel +44 (0)117 930 1090, fax +44 (0)117 920 0908, e-mail chris.thomas@iop.org

H3ISVT + S30HN0S ¥ISVT

$318055323Y

Key facts
® Optics Products is published quarterly, in
January, April, June and October.

@ Itincludes six product promotions per
page, each with full contact details, a photo
and a sales description. All entries are
indexed to enable interested buyers to find
relevant products.

@ Full-page advertorials and cover positions
are also available to allow you to stand out
from the competition.

@ Optics Products will be available to
download from optics.org, with promotion to
optics.org readers via the Products &
Companies newswire. Product promotions in
this electronic version will link directly to your
website and to your listed e-mail address.

Contact the sales team to find out how

Optics Products can help your marketing
campaign.
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Optics Careers

Optics Careersisanew  Optics Careers will reach  Optics Careers provides — Factsand figures

@ Optics Careers will be published in print

addition to the OLE 27 000" optics a unique advertising formatin May.
portfolio that will provide  professionals worldwide ~ solution for organizations o .
. . . . . . @ |t will be mailed to 27 000" optics
OptICa| scientists and in 2009. It will be that: professionals, with additional distribution to
engineerg with an distributed to all @ need to recruit students with a specified interest in optics.
unrivalled resource for  subscribers of Optics &  graduates and more- @ Bonus distribution at CLEO and LASER
planning theirnextstep  [aser Europe and will experienced optical W°f's °ff Ph°t°“icksvt{i" gfurthefzxte"dthe
. . . reacn or your marketing message.
on the careers ladder. By  penefit from bonus scientists and engineers;
placing your advertin distribution — both within ~ @offertechnical and/or ¢ detis Careerswi bezvai_'fhb'edzqt_ |
. . . . .. ownload from optics.org, with aaditiona
Optics Careers, you will  the student community ~ business training COUrses  pomotionto optics.org readers via the
be puttmg your and at key ShOWS, such for OptiCS SpeCia”StS who J;.otl)(s:/.ire.tll-\dtvertsinthigltectronicversion will
. . . . ink directly to your website.
OPtics careers rates (€) marketlng message In aS CLEO and LASER WISh to enhance thelr “Publisher’s projection for May 2009 issue as of June
Full page 3900 | | front of optics specialists  World of Photonics. career prospects. 2008, 8PA Worduide une 2008, total quaied
Half page 2340 ; ;
e s | | Whoare actlve_l)_/ seeking
Third page 1690 new opportunities for
Sublecttochanee their future career

development.

Contact details Sarah Vokins, recruitment sales executive, tel +44 (0)117 930 1034 fax +44 (0)117 930 0857 e-mail sarah.vokins@iop.org optics.org e Optics & Laser Europe  media pack 2009



Online recruitment advertising

optics.org offers you a
low-cost, high-impact
solution for finding your
ideal candidate in the
optics and photonics
community.

tc
ASERS, DFTICS & PHOTONICS RESOURCES & NEWS
Home | Research | Industry | Blog| Jobs | Buyer’s guide | Events | Contact us

Latest job postings Shewwing all sight jub prssings

Add a job posting
Job advertsing

ETAR JOBS
Fer a small additional investment

Sales and Marketing Engil
you can make sure your vacancy e

Asdas Bl

Sign in| Forgorten your password! | Sgn up

4 Everything else is just Cambridge
§ e O

Whole ste 8] [

T —
P [y ] ‘orvics.onc
JOBSWIRE

Sign up to receive updates
every 2 weeks

optics.org to keep you up
o date with all dhe latest
recruitment opportunities.
Simply sign up as a
peer « Birmingham, UK |ul 15,2008 member or edit your

Linisad Miagd

Company spotlight
@ Premium logo positioning on the jobs
homepage for three months.

® Logo click-through to your company profile
page.

@ A standard listing on the optics.org
recruitment directory.

@ Listings in the weekly newswire.

@ Listings in the twice-monthly jobswire.

@ Up to five jobs can be added in the three-
month period.

Star employer banner

@ Premium positioning on the highly visited
jobs page of optics.org.

@ A 30-day text listing in the jobs directory.
® Animated, with your logo and job title, and

linking to your job listing in the jobs directory.

@ Included in the twice-monthly jobswire for
a 30-day period.

AMracts More amenton, A S@r job
premetion guarantees you a top-
four spet in the daily listing on the
Jobs page and the Homepage for
one menth. In addition, Star jobs
are alge included in the
optics.org newswire that ic sent
o more than 40,000 ept-in
subscribers weekly, ensuring you
reach passive as well as active
jebzeakers,

Closing date: Aug 31, 2008

Optical Engineer - Cambi
TeraView Limited, Cambridge]

Project Manager - Saarb
Jenlab GmbH, Saarbruecken.

hdge, UK jui 23, 2008
United Kingdom

pecken, Germany |ul 23, 2008
paarland. Germany

Infrared 3D scene

= Oberp ]
Germany i 2 208
DLR, German Aerospace Cenper, Oberpfaffenhofen {near Munich),
Germany Increase swareness of your
Course, Seminar or
University h Asspciate/L ¥ h ¢
ontact
1 Fellow - Adelalde, Austrglia |ul 3, 2008 volth

Star job

@ 30 days’ exposure.

@ Premium listing in the recruitment
directory — your job remains in a top-slot
position (one of only six) for the duration of
your posting.

@ Your listing will be included in every weekly
newswire, giving you access to a vast
audience of passive job seekers for the
duration of your posting.

@ Your listing will also be included in the
twice-monthly jobswire.

optics.org is rapidly
establishing itself as a
leading source of
recruitment and
career-progression
opportunities.

Jobswire sponsorship

Demand is greater than ever for highly skilled
candidates or graduates fresh from
university. Take your company profile direct
to the job seekers by sponsoring the twice-
monthly jobswire.

@ Choose a quick-fire recruitment method by
sponsoring it for just a week, or look at a
longer-term campaign — perfect for gathering
CVsto get ahead of other recruiters.

@ Event sponsorship — if you have courses,
calls for proposals or workshops that you
wish to promote, the new event sponsor
position is perfect for you.

Newswire

@ Athree-line listing in the weekly newswire:
company name, job title and URL.

@ Links to your chosen webpage orto a
standard text listing on optics.org.

@ Your announcement sent direct to
subscribers’ desktops — no need to rely only
on job seekers searching the jobs directory.
@ The perfect option for positions that may
benefit from targeting passive job seekers.

optics.org can tailor packages for you to
attract both passive and active job seekers.
Speak to the recruitment team for
professional advice about how we can build
packages to suit your recruitment needs.

Contact details Sarah Vokins, recruitment sales executive, tel +44 (0)117 930 1034 fax +44 (0)117 930 0857 e-mail sarah.vokins@iop.org

Online recruitment rates 2009

Duration| €
Company spotlight 3 months | 1105
Star employer banner 1 month | 520
Star job 1month | 770
Standard listing 1month | 235
Course advertising
banner, first position 1 month | 1300
newswire sponsorship 1 week
banner, second positionl month| 975
newswire sponsorship 1 week
Jobswire sponsorship
first sponsor 1month | 975
second sponsor 1month | 650
event sponsor 1month | 780
Unlimited jobs 12 months| *
package

Subject to change. “Price on application
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Technical information

Online adverts

All banners and logos must be
supplied as GIF, JPG or Flash adverts
with “alt” text and a URL to which to
link the banner orlogo. The
maximum length of animation for
animated GIF and Flash files is

15 seconds with a maximum of three
loops through the animated
sequence. The following additional
specifications apply to Flash
adverts.

@ An alternative GIF or JPG image
file must be provided as a graceful
degradation option for browsers that
do not support Flash.

® Subsequent downloading is not
permitted.

@ Expansion is not permitted.

@ Any audio included may only play
when initiated by the user.

@ Adverts must have a solid
background colour (i.e. not
transparent).

@ Advertisers must warrant that they
have tested adverts for technical
stability on Internet Explorer, Firefox,
Opera and Safari browsers prior to
supply. For the purposes of these
guidelines, stability is defined as not
causing error messages, dialogue
windows, excessive CPU usage,
browser crashes or system crashes.

Size and shape specifications for online adverts

Dimensions Makx. file size

(pixels)
Site-wide banner 468 x 60
Square banner 160 x 160
Star employer logo 160 x 60
Company spotlight logo 160 x 60
MPU banner 300 x 250
Skyscraper banner 160 x 600
Category banner 468 x 60
Corporate partnerlogo 160 x 60
Key supplier logo 160 x 60

Max. file size

GIF, JPG (KB) animated GIF,
Flash (KB)

20 40

15 20

5 N/A

5 N/A
20 40
20 40
20 40

5 N/A

5 N/A

Print adverts

Adverts should be supplied as high-
resolution PDF files, although we can
usually accept TIFF, JPEG and EPS
files. All files must be 300 dpi and
CMYK with fonts embedded.

You can e-mail your files or, if they
need to reach us urgently or are very
large, you can send them by FTP via
the I0P Publishing FTP site

(ftp:/ /ftp.iop.org/incoming/dtp).
Once the files have been uploaded,
e-mail us with the filename and
correct usernames and passwords to
getaccess to your advert.

Iftime allows, your advert will be
checked by our production team to
ensure that the dimensions, format,
resolution, colour and fonts are set
up correctly for printing, but
responsibility for supplying correct
files remains with the advertiser.

VAT

All UK and European Union
advertisers are subject to VAT at
17.5%. EU advertisers outside the
UK supplying their MWst/TVA/VAT
numbers are exempt from VAT.

Dimensions

FULL-PAGE BLEED
219 x 288 mm
85/ x 115/16 inches

TRIM SIZE
213 %282
8%8x 11116

NO BLEED
193 x 262

75/8 x 10%16

HALF ISLAND
120x 193

411716 x T5/8

QUARTER
91x 125
3%16x 47/8

3%16 x 10516

THIRD SQUARE
125x 125
A7/gx 47/8

HALF HORIZONTAL
193 x 125

/g x 47/

Dimensions given in millimetres/inches

Contact Chris Thomas, advertising manager, tel +44 (0)117 930 1090, fax +44 (0)117 920 0908, e-mail chris.thomas@iop.org

Editorial submissions
Product announcements
The editorial team is always keen to
receive press releases detailing new
products. Each one should be
around 250 words and describe your
product’s specifications and
applications. You should supply a
high-resolution JPEG, EPS or TIFF
image of your product. There is no
charge butinclusion of your product
cannot be guaranteed.

Press releases

Both the magazine and the website
welcome press releases. You can
submit them via e-mail for the
attention of our editorial team at
news@optics.org. Press releases
can also be posted directly on
optics.org by visiting the link at
optics.org/cws/product/add. By
posting it yourself, you can go back
and editit, if necessary.

Terms and conditions
Advertising is accepted only on the
basis of our “Conditions of
acceptance for advertising”. For
more information, contact the sales
team or e-mail sales@optics.org.
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Contact information

Chris Thomas
Advertising manager, Optics & Laser Europe, Optics Products and optics.org
chris.thomas@iop.org

Katrina Davis
Senior sales executive, Optics & Laser Europe, Optics Products and optics.org
katrina.davis@iop.org

Matthew Green
Senior sales executive, Optics & Laser Europe, Optics Products and optics.org
matthew.green@iop.org

Sarah Vokins
Recruitment sales executive, optics.org, fibresystems.org and
compoundsemiconductor.net sarah.vokins@iop.org

Rosemarie Guardino
US sales manager
guardino@ioppubusa.com

awaD

Head Office US Office

IOP Publishing, Dirac House, |OP Publishing,

Temple Back, Public Ledger Building, Suite 929,

Bristol BS1 6BE. 150 South Independence Mall West,

Tel +44 (0) 117929 7481 Philadelphia PA 19106.

Fax+44(0) 1179301178 Tel+1(215) 627 0880
Fax+1(215) 627 0879

IOP Publishing Ltd, registered in England and Wales
Company number: 00467514, VAT registration number: GB 461 6000 84



Editorial calendar

Show and editorial calendar 2009

Month Show Editorial
Technology tutorial Regional focus

Jan Bi0OS 2009, US beam profilers

Photonics West 2009, US
Feb coatings Marseille, France
Mar OFC/NFOEC 2009, US near-infrared cameras

IPOT 2009, UK
Apr Optifab 2009, US interferometers
May CLEO 2009, US micro-optics Belgium
Jun LASER 2009, Germany high-power diode lasers
Jul/Aug Optics and Photonics, US picosecond lasers Florida, US
Sep ECOC, Austria fibre-optic test and

Opto, France measurement
Oct Frontier in Optics, US nonlinear crystals

Photonex, UK
Frankfurt Book Fair, Germany
VISION, Germany
Nov Productronica, Germany machine-vision cameras ltaly

Dec software
Subject to change

Contact details Tel +44 (0)117 929 7481 fax+44 (0)117 930 1178 e-mail ole@iop.org optics.org





