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Print advertising rates

FIBRESYSTEMS
,,,,,,,,,,,,,,,,,,,,,, Economlcs perception and reality 1x - 3
nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn - Full page
Full colour 4095 3685 3480
Mono 3045 2740 2590
Half island
Full colour 3200 2880 2725
Mono 2100 1890 1785
Half page
Full colour 2730 2460 2320
Mono 1630 1465 1385
Third page
: : Full colour 2415 2175 2050
Next-generation networks: Mono 1260 1135 1070
expect the unexpected Quarter page
Ven :O::m mm iggﬁ!':ans?\ssin:; sran(:;zemsMaDn: Full colour 1995 1795 1695
e Mono 1000 900 850

Subject to change

Each issue of FibreSystems Europe is distributed to ~ “My clients want

more than 15000 regular readers in the European  to be seen in “| recommended FibreSystems Europe for my client

Molex because they were interested in a media

optical communications industry. The majority FibreSystems Europe. _ _ _
of recipients are purchasers with interests in They read it themselves, yet;:lcle that pgrlftrateq th? f[[t;]re;)ptﬁi Tarketplace
TR in Europe, and it was simply the best fit.
fibre optic Compor_]ents and modules, test aqd _SO place great ] Julie M Rechlicz, director media services, Movéo Integrated Branding
measurement equipment, and network solutions, importance on having
which means that your advertising investment will their own news and
be used to reach the key decision makers. views covered.”
Howard Jones, account director,
BCS Public Relations

Contact Mattias Persson, senior sales executive, tel +44(0) 117 930 1030, fax +44 (0) 117 920 0717, e-mail mattias.persson@iop.org fibresystems.org e FibreSystems Europe  media pack 2009



Online advertising rates

fibresystems.org
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“We selected FibreSystems Europe as one of
our media partners since this leading industry
journal enables us to communicate our marketing
messages to a focussed audience. The balanced
mix of product and industry news is in keeping with

Corning’s reputation as an innovator.”
Chris Holden, FTTH marketing, Corning Cable Systems EMEA

Display rates 2009 (£) Recruitment rates 2009 (£)

1 Corporate partner
2 Display banner
homepage

run of site

3 Skyscraper
homepage

run of site

4 White papers

5 Star product

6 Featured product
MPU

Newswire sponsorship

Webcast
FSTV

Subject to change

Duration
12 months

1 month
1 month

1 month
1 month
12 months

1 month
4 weeks
1 week

Contact Mattias Persson, senior sales executive, tel +44(0) 117 930 1030, fax +44 (0) 117 920 0717, e-mail mattias.persson@iop.org

1890

1050
900

1200
900
600
400
275

1100

1600
500
POA
POA

Standard text listing

Company spotlight, 3 months
Star job

Star employer banner

Newswire

Directory listing and one week’s newswire
Three-line listing, per week
Jobswire sponsorship

First sponsor, per month

Second sponsor, per week
Events sponsor, per week
Unlimited jobs package, per year
Subject to change

160
850
550
400

250
150

1000
300
250

2465

fibresystems.org editorial themes 2009

Issue Focus

January FTTx

February Test and measurement
March OFC preview

April Advanced components and integration
May Communication ICs

June WDM technologies

July Systems-level innovation
August Test and measurement
September ECOC preview

October 40G/100G

November Carrier and metro Ethernet

December Fibre and cable

Subject to change
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