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Each issue of FibreSystems Europe is distributed to 
more than 15 000 regular readers in the European 
optical communications industry. The majority 
of recipients are purchasers with interests in 
fibre-optic components and modules, test and 
measurement equipment, and network solutions, 
which means that your advertising investment will 
be used to reach the key decision makers.
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1 828 323 8883 

US Conec offers standards based and contract manufactured 
products for all of your high density optical connectivity needs.
As leaders in multi-fiber connector technology, we are constantly 
expanding our product offerings using over 15 years of
experience in materials, precision molding and advanced 
metrology. 
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Free-space optics could 
replace RF satellite links
Discovery Semiconductor 
and Science Applications 
International (SAIC) have 
demonstrated the feasibility 
of 10 Gbit/s free-space optical 
(FSO) links in the presence 
of atmospheric turbulence. 
The tests were performed at 
Kirtland Air Force Base, New 
Mexico, under the auspices of 
the Air Force Research Labs’ 
Space Vehicles Directorate, 
which is considering replacing 
RF communications with 
FSO in some inter-satellite 
link designs. “In comparison 
with other investigated 
modulation formats, RZ-DPSK 
[return-to-zero differential 
phase-shift keying] showed 
the best resilience against 
scintillation effects introduced 
by atmospheric effects,” said 
Christoph Wree, program 
manager at Discovery.

Huawei moves ahead with  
high-speed GPON prototype
At the Broadband World 
Forum Europe in Brussels last 
month, Huawei Technologies 
demonstrated a 10 Gbit/s GPON 
prototype that offers a data 
rate of 10 Gbit/s downstream 
and 2.5 Gbit/s upstream. The 
Chinese vendor claims that 
this is the first system to be 
compliant with the Full Service 
Access Network’s (FSAN’s) 
Next Generation Access 
Working Group specifications 
for 10 Gbit/s TDM-PON. Such a 
system would provide operators 
with a smooth migration path 
to higher capacities, allowing 
them to retain the investment 
made in legacy GPON 
networks, while providing four 
times the bandwidth.

StrataLight and Avanex to 
create 100G optical testbed
StrataLight has joined forces 
with subsystems specialist 
Avanex to build a testbed 
facility for verifying the 
performance of StrataLight’s 
100 Gbit/s transponder 
technology. Avanex will supply 
the testbed with dispersion 
compensation modules, which 
compensate for accumulated 
chromatic dispersion and 
dispersion slope, and high-

performance, gain-flattened 
optical amplifiers to increase 
network reach. The partners 
plan to investigate the 
practicality of building a record-
breaking 9 Tbit/s transmission 
system by introducing traffic on 
90 wavelengths in the C-band.

NeoPhotonics powers up  
ECI Telecom’s ROADM
NeoPhotonics has scored a 
deal to supply its ultra-low-
loss ROADM modules to 
ECI Telecom of Israel. The 
equipment maker plans to 
incorporate NeoPhotonics’ 
planar lightwave circuit (PLC) 
technology into its XDM 
family of optical networking 
platforms. “NeoPhotonics’ 
ultra-low insertion loss and 
wide-passband PLC ROADM 
has enabled us to meet and 
surpass performance goals 
for next-generation optical 
platforms,” said Oren Marmur, 
vice-president of ECI Telecom’s 
optical networking business.

CoreOptics and ADVA  
advance 10G in the metro
CoreOptics, the US maker of 
optical subsystems, and German 
metro WDM equipment maker 
ADVA Optical Networking 
have joined forces to develop 
technology for sending 10 Gbit/s 
signals over distances of at 
least 500 km. “The joint work 
with CoreOptics has resulted 
in an innovative optical module 
based on MLSE-2 and ADVA’s 
transmitter technology,” 
commented Christoph 
Glingener, chief technology 
officer at ADVA. The new 
module will enable transport 
of 10 Gbit/s signals on much 
longer uncompensated links 
to maximize the benefits of 
ROADM-based networks. The 
technology will be available on 
ADVA’s FSP 3000 metro WDM 
platform and, independently, 
from CoreOptics.
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The subprime mortgage crisis in the US, a 
weak economy in Europe and high global 
oil prices have all spurred fears of a world-
wide economic recession. Telecoms oper-
ators, vendors and components suppliers 
need to consider this in their planning if 
they are to maximize profitability.

Naturally, the first question is: are we 
really heading for a recession? Technically, 
there is no recession in the US – at least not 
yet, according to the government’s defini-
tion of a recession being two consecu-
tive quarters of negative growth in gross 
domestic product (GDP).

The US economy rebounded in the sec-
ond quarter, helped by one-time federal 
stimulus packages. But although the US 
government would have us believe other-
wise, this doesn’t necessarily mean the 
economy is strengthening. No-one knows 
the true depth of the subprime mortgage 
crisis, but credit has been tightened, house 
prices are still in decline and the bailing 
out of troubled mortgage firms will have 
an impact on the economy’s future.

The low valuation of the dollar has 
inflated US exports in the short term, but 
this cannot be expected to prop up GDP in 
the long term. The US Department of Labor 
indicates that unemployment is  rising and 

inflation for staple goods pricing is high. 
Billionaire investor Warren Buffet, who in 
contrast to the government makes far more 
money than he spends, thinks the economy 
is already in recession by “any common-
sense definition”, and consumer polls indi-
cate that most people agree.

Concerns about worldwide recession 
may have begun in the US, but it’s a similar 
story in Europe. Ireland has already had 
two consecutive quarters of contraction, 
while Germany, Britain and Spain are 
expected to slip into recession by the end 
of the year.

The politics of economics
You would think that whether a country 
is in recession or not would be known 
with precision, but unfortunately it is not 
that simple. The definition of recession 
serves like an “idiot light” on the car dash-
board that turns on to warn you that the 
engine has already overheated and seized. 
Establishing a discrete point at which an 
economy goes into recession is like arbi-
trarily deciding that turtles travelling at 
0.05 km/hour are officially slow, while tur-
tles travelling at 0.051 km/hour are not.

Nevertheless, whether we are techni-
cally in recession or not is important 

because perceptions of economic health 
can have a psychological impact on con-
sumers, business planning and the econ-
omy itself. Governments will spend a lot 
of money to avoid having their economies 
slip into “official” recession, even if a 
general slowdown is already apparent and 
crossing into “official” status would make 
little real difference.

Government GDP reports, like the quar-
terly financial reports of telecoms ven-
dors, can be manipulated in the short term. 
Governments influence GDP by approving 
economic stimulus packages, changing the 
way GDP is measured, and by considering 
“bail outs” of errant financial institutions. 
In a similar manner, telecoms vendors can 
change revenue recognition policies, use 
aggressive discounting, and implement 
special sales incentives to manipulate their 
short-term financial performance.

These measures impact short-term 
reported financial results, but do not 
directly improve real financial or eco-
nomic performance in the long term. 
However, creating a perception of eco-
nomic wellbeing can materially impact the 
economy in an indirect sense by influenc-
ing consumer and business willingness to 
spend, therefore potentially reducing the 

Economics: perception and reality
Fundamental drivers for telecoms 
remain strong, but the industry is 
not immune to a macroeconomic 
slowdown, warns David Dunphy.

Stock shocker: telecoms operators and their suppliers in Europe and the US are now making 
contingency plans as they face slumping share prices and potential economic recession.
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“My clients want 
to be seen in 
FibreSystems Europe. 
They read it themselves, 
so place great 
importance on having 
their own news and 
views covered.”
Howard Jones, account director, 
BCS Public Relations

“I recommended FibreSystems Europe for my client 
Molex because they were interested in a media 
vehicle that penetrated the fibre-optics marketplace 
in Europe, and it was simply the best fit.”
Julie M Rechlicz, director media services, Movéo Integrated Branding

Display advertising rates 2009 (€)
1× 3× 6×

Full page
Full colour 6060 5455 5150
Mono 4510 4055 3835
Half island
Full colour 4740 4260 4030
Mono 3110 2800 2640
Half page
Full colour 4040 3640 3430
Mono 2410 2170 2050
Third page
Full colour 3570 3220 3030
Mono 1865 1680 1580
Quarter page
Full colour 2950 2655 2510
Mono 1480 1330 1260
Subject to change
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Online advertising rates

“We selected FibreSystems Europe as one of 
our media partners since this leading industry 
journal enables us to communicate our marketing 
messages to a focussed audience. The balanced 
mix of product and industry news is in keeping with 
Corning’s reputation as an innovator.”
Chris Holden, FTTH marketing, Corning Cable Systems EMEA

2

1

3

5
4

6

fibresystems.org editorial themes 2009
Issue Focus
January FTTx
February Test and measurement
March OFC preview
April Advanced components and integration
May Communication ICs
June WDM technologies
July Systems-level innovation
August Test and measurement
September ECOC preview
October 40 G/100 G
November Carrier and metro Ethernet
December Fibre and cable
Subject to change

Display rates 2009 (€)
Duration

1 Corporate partner 12 months 2800
2 Display banner
homepage
run of site

1 month
1 month

1555
1330

3 Skyscraper
homepage
run of site

1 month
1 month

1775
1330

4 White papers 12 months 900
5 Star product 790
6 Featured product 410
MPU 1 month 1630
Newswire sponsorship 4 weeks

1 week
2370

740
Webcast POA
FSTV POA
Subject to change

Recruitment rates 2009 (€)
Standard text listing 235
Company spotlight, 3 months 1260
Star job 815
Star employer banner 590
Newswire
Directory listing and one week’s newswire
Three-line listing, per week

370
220

Jobswire sponsorship
First sponsor, per month
Second sponsor, per week
Events sponsor, per week

1480
445
370

Unlimited jobs package, per year 3650
Subject to change 
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